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Solution 

Objective  

Target Audience

Our Client:

The WakeMed gives campaign was 
designed for a way to raise money to 
give back to employees of WakeMed 
Hospitals and the community. They 
wanted items that were useful and that 
exhibited the 4 key reasons to give back 
to patients, employees, and the 
community.

Employees, donors, and community 
members served by the WakeMed 
network. 

The solution was to build a promotional 
campaign based off of the 4 key areas: 
Patient Assistance, Employee Assistance,
Projects and Education. It was decided 
that t-shirts, custom journals, mousepads 
and measuring spoons would be given out
to employees and additional donors as a 
way to thank themfor their contribution. 

WakeMed raised over $760,000 from more 
than 1,600 employees to support WakeMed 
programs, services to employees, and 
the community. 

“Working with olivia and her team has been such a pleasure...
  They always work within a manageable time frame and do anything

needed to ensure our projects are perfect... I highly recommend 
promotional partners for your business needs.”

-Blair, Wake Med Foundation

Items Chosen:

              

The mission of the WakeMed Foundation
is to be a philanthropic partner of
WakeMed, supporting the health and 
well-being of their community.  

Zippy Clip

Budget Balm Lip Balm

Measuring Spoon Set

Mousepad

Color Jet Ballpoint Pen

Slim Line Color - Small Jotter

promotional partners, inc.

https://www.instagram.com/promotionalpartners/
https://www.facebook.com/promotionalpartnersofapex
https://www.linkedin.com/company/promotional-partners-inc
https://www.instagram.com/promotionalpartners/
https://www.facebook.com/promotionalpartnersofapex
https://www.linkedin.com/company/promotional-partners-inc
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