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Items Chosen

              

Prospects who are 45 years old and older. 
This audience grew up taking metal lunch 
boxes to school. 

To create a direct mail piece to deliver to 
various locations. The main purpose was to 
invite decision makers to a lunch and learn 
to hear what Relias had to offer for 
employee on-boarding solutions.    

“Promotional partners is an extension of my creative and 
strategy process - I often reach  out with a vague idea of a 
theme and a concrete goal, and olivia and her team take my 

vague idea and brainstorm to generate great ideas 
that we can execute on as a team. ”

-Relias

A retro lunch box to intrigue and bring a 
sense of nostalgia to the recipient. The lid 
contributed to the retro look with a postcard 
destination style image. 

Inside, Mentos mints and lenticular cards 
(printed images with an illusion of depth, or the 
ability to change or move as the image is viewed 
from different angles), that provided a quick visual 
to the ease of their employee training dashboard. 

Relias is an organization that helps 
healthcare organizations, their staff and 
those under their care get better. They 
continue to help their clients deliver better 
clinical and financial outcomes by
 reducing variation in care. 

Their platform employs performance 
metrics and assessments to reveal specific 
gaps in clinical knowledge and address 
them with personalized, engaging learning.  

Individual Wrapped Mentos

Lenticular Cards

Custom Metal Lunch Box

promotional partners, inc.

https://www.promotionalpartnersinc.com/ProductDetails/?productId=551412276&imageId=34466372&tab=Tile&referrerPage=ProductResults&refPgId=522139776&referrerModule=PRDREB
https://www.instagram.com/promotionalpartners/
https://www.facebook.com/promotionalpartnersofapex
https://www.linkedin.com/company/promotional-partners-inc
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